





The city
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The metropolitan region

The 3 largest urban
agglomeration in the world

Cities 39
Population 19,8 min
Area 7.943 km?
GDP R$ 509 bin

US$ 255 bin

» 19% of Brazil's GDP
» 56% of the State’s GDP
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Multinationals and large companies

{ S0 Paulo city is home to almost 600 thousand companies, more
i than half geared towards services, 38% in the commerce sector

and 11% in the industrial sector. Additionally, the municipality is the
headquarters of approximately 40 business chambers, such as the

e \merican Chamber of Commerce of Sao Paulo (Amcham), the sec-
=& ond largest US chamber of commerce in the world.

B Business tourism

Sao Paulo concentrates 75% of the Brazilian business fair market
and generates revenue of more than R$ 4 billion a year from this
market and is the 12th world destination for international events. An
event is held every six minutes in the city and a business fair every
three days.

Sporting events

The city is the only one to headquarter two of the largest automobile
racing events in the world: The Formula One Gran Prix, since 1972,
and the Sao Paulo 300 of Formula Indy, whose first edition was held
in 2010. In 2014, two Sao Paulo stadiums will host the games of the
World Soccer Cup.

Real estate market

In 2009, 329 new residential buildings and 23 commercial enter-
prises were concluded in Sdo Paulo, adding 3.5 thousand commer-
cial buildings and 32 thousand apartments to the city’s inventory.

= The municipality concentrates 60% of the total office properties in
o Brazil, which equals to 10 million m2, and registers a vacancy rate

of only 9%.

International trade

Sao Paulo city is Brazil's leading exporter with a total of US$ 6 billion
in sales in 2009. Around 8% of total Brazilian exports derive from
the metropolitan region, comprised of 38 municipalities in addition
to the capital city. The centre of Sdo Paulo is only 80 km away from

| the Santos Port, the largest in Latin America.
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INFRASTRUCTURE AND SERVICES

Consumption

Sa0 Paulo offers 79 shopping malls in activity, more than 10% of the
country’s total. Brazil is already the eighth in the world in number of
built shopping malls. The city also has popular and open-air shop-
ping centers, such 25 de margo street and its surroundings, a region
that concentrates more than 3 thousand points of sale of popular
products, accounts for R$ 20 billion a year.

Hotel chains

Sao Paulo has a total of 410 hotels with 42 thousand available
rooms. In 2009, the sector maintained an occupation rate of 62.2%
and welcomed around 11.3 million tourists, of which 1.6 million
were foreigners. The average stay is 5.3 days with expenses that
vary between 2 thousand and 5 thousand reais

Gastronomy

Séo Paulo has one of the most diverse gastronomic scenes in the
world with a total of 12.5 thousand restaurants, that serve dishes
from 52 different cuisines, and around 15 thousand bars. The mu-
nicipality has more restaurants than cities like Paris and London.

Financial system

The city concentrates around 2.5 thousand banking branches of al-
most 100 different financial institutions — more than 12% of all the
bank service units in Brazil — and is home to the Sdo Paulo Stock

| Exchange (BM&F Bovespa). The stock exchange is the largest in
y Latin America and, with more than 460 company listings, registered

an average daily trading volume of R$ 5.3 billion.

' Healthcare system

The single healthcare system (known locally as SUS) offers free
medical care to the entire population. The municipal district has
more than one thousand SUS units and, in 2009, 26 million medical
visits were registered. Around 58% of Sao Paulo’s inhabitants have
a healthcare plan to gain access to private medical services, well

5 | above the average of other Brazilian capitals, which is 41%.



HOW IT WORKS...

Higher education system

Sao Paulo offers 148 universities, that educate around 90 thousand %raduates in higher learning courses every year. In the
E/?'St five years, the number of MBA courses offered in the city doubled to around 2 thousand. According to the Education

inistry, the municipality concentrates half of the best post-graduate courses in Brazil and also has around 1.2 thousand
technical training institutions that train 200 thousand students a year.

Real estate market

The real estate market in S3o Paulo has three large players: develoFers, real estate administrators and construction com-
Eanies. In 2009, 685 companies were involved 1n all the projects launched in the city of Sdo Paulo. S@o Paulo’s Stock

ixchange (BM&F Bovespa) currently trades the shares of 32 construction companies aimed at the commercial explora-
tion of shopping malls and real estate brokers. In the past three years, more than 100 merger and acquisition operations
were registered by Brazilian real estate brokers.

Legal system

The basis of the Brazilian legal system is the State and Federal Justice departments, both with courts of first instance (trial
courts) and second instance (gap eal courts). This means that a decision ordered by a judge can be reexamined by the justices
in the State Court or by federa {'ud es. Labor disputes have a specialized Justice structure represented in three instances:
Labor Court Divisions, Regional Labor Courts and the Sugerior Labor Court. The final instance (court of final appeal% for
municipal, state or federal-related matters is the Brazilian Court of Appeals (known locally as STJ). The discussions about
constitutional matters are examined by the highest court in the country, the Federal Supreme Court (STF).

Legislative system

Most of the rules that discipline corgorate relations, such as contracts and the main taxes, are governed by federal legisla-
tion in Brazil, which also regulates foreign investments, the rules of publicly-traded companies and labor relations. Envi-
ronmental issues and those related to the ICMS goods and services tax are handled by the state. The municipal legislation
governs matters related to the real estate market, zoning, construction and taxes related to service provision.

Tax system

The main revenues of the municipality are the result of the sum of its direct tax revenue — the main municipal taxes are
the ISS service tax and the IPTU%uilding tax — and the transfers of part of the state and federal taxes levied on transac-
tions made in the city. The revenues are distributed among 31 sub-city governments and 25 municipal departments, in
addition to the Municipal Legislative Power.

Transport system

Sdo Paulo city has a fleet of 5 million vehicles, around one for every two inhabitants. A total of 32 thousand taxis, around
200 thousand motorcycle couriers and 160 thousand cargo vehicles circulate on 15 thousand kilometers of roadways. Public
transport registers the impressive number of 14.5 million daily trips by bus, train and subway in the municipality.

Telecommunication services

One year before the privatization of the telephony sector in the country in 1998, the General Telecommunications Law
was sanctioned to regulate the sector and the National Telecommunications Agency (Anatel) was created. In Brazil,
fixed telephony is considered a public service and the concessionaires are subject to the control of Anatel as well as must
comply with a series of obli%ations. In the case of mobile telephony, a service considered private, the price is regulated by
the market. There are no obligations set forth in contracts, except, for example, in the case of frequency auctions where
Anatel has conditioned the sale of bands for service universalization.
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